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Deep, Multi-Platform Education Approach

Book Annual 
Research

Podcast Writing Training



About the 2023 State of Marketing to Engineers Research

Purpose
Understand how engineers and technical buyers find and consume information to make 
purchasing decisions.

Methodology
Web-based survey, 850+ engineers and technical professionals responded.

Research conducted jointly by:
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Using Content Marketing

Develop a 
Content Strategy

Meet Your Prospects 
Where They Are

Become a 
Trusted Advisor



In thinking about the entire buying process for significant work-related purchases, 
how much of the process happens online before you choose to speak to 
someone at the company?

Much of the Buying Process Happens Online.

9 pp 3 pp

6 pp Same
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When searching for work-related information using a search engine, how many pages of 
results are you willing to review before you select a page to visit or restart your search?

Engineers Search Deeply
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Think about your most recent work-related vendor purchases and fill in the blank. 
_____________ motivated me to interact with a salesperson for the first time?

Why Engineers Engage With Sales
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Your Website



Your Website



Your Web 
Content



TRUSTED RESOURCE
You have a 
PROSPECT

Who has a 
PROBLEM

The problem is 
AMPLIFIED 

The search for a 
SOLUTION

Finally DECIDE on 
a solution

IMPLEMENT it

And get RESULTS 
until the next 

problem arises

The progression of a story



Get from this to that



Two-Step Approach to Content Development

1. Identify Topics

2. Write & Publish



Building Content Topic Clusters

Subtopic

Subtopic

Subtopic

Subtopic

Subtopic

Subtopic

Subtopic

Subtopic

Main 
Theme



Example

Strategies

Updating Systems

Better Fit,  Fully Compatible 
Systems 

System Modularity

Cost

Entire Product Life Cycle

PXI Module Options

Avoiding and 
Managing 

Obsolescence

Longevity



Example

Strategies
3-pronged approach to managing 

obsolescence

Updating Systems
How to update obsolete hardware to 

create minimal impact on production line

Better Fit,  Fully Compatible 
Systems 

Better fit, fully compatible, lower cost 
real-world example

System Modularity
System modularity- NPI to mass, high-
volume production within the family line

Cost
Designing production test systems to 
decrease unit costs and create best fit 
solutions

Entire Product Life Cycle
Modules and replacements throughout 
the production lifecycle

PXI Module Options
Replacing obsolete modules with the 
same form/fit/function

Avoiding and 
Managing 

Obsolescence

Longevity
Designing a test system for 

longevity



Content Through the Buyer’s Journey



Content for Every Stage
Attract
• Blog post
• Infographics
• News Release

Delight
• Interactive product 

configurator
• Reference design 
• Tutorials and training
• E-newsletter

Convert
• White papers/ebook
• Webinar
• Industry & application web content
• Case study
• Videos
• Email Nurturing

Close
• Demo video
• Interactive ROI calculator
• Datasheets
• Product web pages
• CAD Models



What form(s) of content do you find 
most valuable when researching to 
make a significant work-related 
purchase? 

Engineers Crave a Variety of Technical Content
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8% 45% 43% 4%

More than 5 hours

Between 1 and 5 hours

Less than 1 hour

I do not watch work-related videos.

Approximately how much time per week do you spend watching videos for 
work-related purposes?

96% of engineers watch video weekly for work



Example

25

Strategies
Our 3-pronged approach to 

managing obsolescence

Updating Systems
How to update obsolete hardware to 

create minimal impact on production line

Better Fit,  Fully Compatible 
Systems 

Better fit, fully compatible, lower cost 
real-world example

System Modularity
System modularity- NPI to mass, high-
volume production within the family line

Cost
Designing production test systems to 
decrease unit costs and create best fit 
solutions

Entire Product Life Cycle
Modules and replacements throughout 
the production lifecycle

PXI Module Options
Replacing obsolete modules with the 
same form/fit/function

Avoiding and 
Managing 

Obsolescence

Longevity
Designing a test system for 

longevity

News Release

Blog

Case Study

White Paper

White Paper

Video

Blog

Infographic



Write



Technical content can be written and published by a variety of professionals. To what 
extent do you trust the following authors?

Who Should “Author” Content?
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AI: Your New Brainstorming & Writing Buddy



Generative AI: Dos and Don’ts

Use Generative AI for:
Story ideas
Research
Creative headlines
Social posts (derivative)
Definitions
Grammar
Branding rules

Don’t use Generative AI for:
Emerging technical topics
Long-form technical content
Reinforcing your brand
Editing for meaning, flow



Now, what do we do with our content?



Where do you routinely seek information when researching a product or service for a 
work-related purchase?

31

Vendor and Industry Websites More Popular Than Ever
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Pillar Pages

https://www.regalrexnord.com/industries/aerospace-and-defense



How valuable are each of the following social media platforms when seeking information 
on the latest engineering technologies, industry trends, and products?

33

YouTube and LinkedIn: Top Valued Social Channels
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Top Social Channels by Age

34
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When visiting LinkedIn, what 
makes you stop scrolling?

Compelling LinkedIn Content
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Approximately how much time per week do you spend listening to work-related 
podcasts?

38

73% of Engineers Listen to Work-Related Podcasts Weekly
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Fill in the blank. I plan to attend_______ in-person 
industry events in 2023 than I did in 2019 (pre-
pandemic).

39

55% of Manufacturing 
Marketers plan to increase 
their in-person event 
investment in 2023, 
according to the 2023 CMI 
Manufacturing Content 
Marketing Report.

In-Person Events are Back
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17%

5%

6%

9%

18%

26%

28%

29%

30%

35%

37%

I am never willing to fill out a web form in exchange for content.

Other (please specify)

Infographic

ROI calculator

News article

Video tutorial

Product configurator

In-depth case study

Webinar

CAD drawing

White paper

When offered technical content, but asked first to complete a short form to download the material, 
which types of content are most likely to entice you to provide your information?

83% of engineers WILL complete a form





Approximately how many work-related newsletters do you subscribe to?

42

Newsletters
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Think about your most recent work-related vendor purchases and fill in the blank. 
_____________ motivated me to interact with a salesperson for the first time?

Why Engineers Engage With Sales
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When you are ready to speak with a salesperson at a vendor company for the first time, 
which of the following is your preferred method of communication?

45

Engineers Prefer Email for Early Sales Engagement
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Getting Started with Content Marketing

1. Create your core brand messaging and points of differentiation

2. Evaluate & shore up your marketing foundation: website, CRM, marketing automation

3. Build campaigns with theme-specific topic clusters

4. Create content along the buyer’s journey

5. Publish and promote content

6. Nurture and engage prospects



Podcast ResearchBook

trewmarketing.com

Writing Training


