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SWEETNESS 

“NEVER DIE EASY”
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#1 COMPLAINT of B2B BUYERS?
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NOT enough INFO

on 

Website 
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https://www.gartner.com/en/newsroom/press-releases/2022-06-22-gartner-sales-survey-finbds-b2b-buyers-prefer-ordering-paying-through--digital-commerce
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COMPLIMENTARY WEBSITE AUDIT  
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Exciting Grant Program 
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 READY TO START SPREADING 

YOUR SEO AWESOMENESS? 
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HECK YEAH!!!!! 
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SEO Success 

1) K.Y.S. 

2) Make a Great 1st Webpression

3) Dominate Search 
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K.Y.S = Know Your SOULMATE
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WHAT IS EVERYONE’S 

FAVORITE RADIO 

STATION?
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WIIFYS 
WHAT’S IN IT 

FOR

YOUR SOULMATES  

21J



WHO IS 

YOUR

SOULMATE?
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           ANDREA

23



KENT

24



Make a GREAT 1st Webpression 
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Speak Clearly & Concisely to Your 
Soulmates 

Help them the Hero :-) 
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Manufacturing eCommerce Success 

1) K.Y.S. 

2) Make a Great 1st Webpression

3) Dominate Search 
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RIKs
Ridiciously Important Keywords 
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CORE STRENGTHS 
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Niche Down Your Keyword Search Strategy 
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Shoes 
Running Shoes 
Pink Running Shoes
Pink Nike Running Shoes 
Pink Running Shoes with Purple Shoelaces  
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Google Keyword Planner
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B2Btail Digital Game Plan
Compliments of IMEC    
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 B2BTAIL DIGITAL GAME PLAN  
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COMPLIMENTS GUARANTEED 
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Closed Mouths Don’t Get Fed 
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Ellie Day YouTube Channel 
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Do You Feel More Empowered 
for Your Ongoing Search 

Strategies Thanks to IMEC?
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Teach - Educate - Inform - Be the Expert
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1) Do You Care? 

2) Can You Help Me? 

3) Can I Trust You? 
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CREATE A
 LEARNING CENTER 
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Otter.AI 
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CONTENT IDEAS
● Questions that Soulmates Ask?  

● Benefits of Your Product/Service over the Bad Guys (competition) 

● What is Your Product?

● How Does Your Product Work? 

● Pricing? 
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CONTENT CALENDAR 
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#2!!!
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#1!!!

#1!!!
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Blogging 11,540 visitors

Search Traffic

Started Blogging 2X/Month
2,666 visitors
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              2300% TRAFFIC INCREASE
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Dedicate Ourselves 
to 

Relentlessly Solving Problems 
for 

Our Soulmates 
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Curt@B2Btail.com

COMPLIMENTARY 
WEBSITE AUDIT
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https://www.linkedin.com/in/elliedayactivewear/

https://www.linkedin.com/in/nicole-donnelly-dmg/

nicole@donnellymgroup.com

https://www.linkedin.com/in/curtanderson-b2b/

Curt@B2Btail.com 
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